
STORIES FOR IMPACT

please have your laptop ready and signed in to Google via a personal or work account
then, load this: bit.ly/worldbankcanvas and go File > Copy to create your own



Why do you do what you do?













Digital Storytellers

STORYTELLING
STRATEGY

WORKSHOPS
& CLINICS

FILM
PRODUCTION

LIVE EVENT
COVERAGE





Storytelling

Moving hearts and minds towards the future you 
envision



Digital Storytelling

Combine storytelling with today’s evolving 
technology mediums



Storytelling for International Development

Engagement
Operations / Crisis

Stakeholders
Governments

Development Partners





How should I make this story? 



The Hero’s Journey

A story that resonates across the stories of all 
cultures, according to Joseph Campbell.



The Hero’s Journey 



Use the force...



Do you see a pattern here?



Find your inner Yoda 





Strategic storytelling. Is it a myth?



The Story Canvas 

http://bit.ly/worldbankcanvas



Purpose 
What’s the bigger picture? 

● What’s the problem you’re trying to solve? 

● What is the big issue and why are you passionate about 
telling this story? 

● Why should the audience care? Why would they NOT 
care? 

● Why are they not already as engaged as you would 
like?



Impact
What change are you trying to create?

● Goals: 
What high-level changes do you want to create? They 
may include shifts in awareness, attitude, motivation 
and actions.

● Objectives: 
How do you intend to measure your immediate 
success? Are your objectives SMART? (Specific, 
Measurable, Attainable, Relevant, Timely?)



Audience
WHO do you want to hear the story and take action?

● Primary vs. Secondary

● Who do we want to reach? 

● What emotional response do we want them to have? 

● How will they take action?



Key Messages
What three things do you want the audience to remember? 

● People and Problem: Introduce the problem/issue we 
are facing, and who is being affected

● Goals/Solution: Present your solutions to this problem 

● Imagine the new world: Help us create it



Call to Action
What is the most important step your supporters can take to advance your cause? 

● Tell other people about your organisation? 

● Share information with people in their networks?

● Change attitudes? 

● Donate or raise $? 

● Push other people to take an action?

● Influence decision makers e.g. politicians?



People & Places 
Which people and places will feature in your story? 

● People: Beneficiaries? Supporters? Leaders? 
Who will potential supporters connect with? 

● Places: What places will tell the story? What 
places will resonate with potential supporters? 



Style & Tone 
How should the audience FEEL?

● What does our story look and feel like? 

● Any comparisons/examples?

●  What are some of the key visual images or ideas 
to be shown and how do they feel?



Campaign
How will you reach and engage the audience? 

● What channels does your audience use? What 
channels will facilitate action?  

● What are the touchpoints around the story and 
how will you facilitate audience interactions?

● What publicity, promotional actions will be taken 
to support these?



What recipe did you cook?



http://bit.ly/worldbanksurvey


